The Great Computer Challenge

Video Editing

Level II
You are supplied with various video clips from a local event (2010 Children’s Festival) and you must mentally log the video clips (crowds, interviews, etc.) and create a ninety second description of the event in the style of a newsworthy human interest story (00:01:30 V/SOT – video/sound on tape).  It may contain a voiceover intro setting up the piece, a voiceover bridge near the middle, and a voiceover closing to end the story.  Natural sound should be utilized and music track should be mixed appropriately throughout.  Today you have been provided all of the essential video/interviews/music/graphics/ transitional elements to create a promotional video.
You must create a video that includes the following items:

1. Psychological continuity (make sure the video is understandable)

2. Incorporate music/voiceover that aides in the video excitement, transitions, etc (the music must enhance not compete with the overall promotional video). The music/voiceover will further enhance or heighten the segments within the video. 

3. Incorporate interviews (from the video B-Roll provided) that will enhance the overall purpose of the promotional video

4. Graphics – you are expected to use font (size, style, color), spelling/grammar, etc., that will reinforce the message through words on the screen

5. Effects – this will include wipes, patterns, transitions, etc., that will carry the viewer throughout the video (beginning to the middle to the conclusion)

6. Spelling/Grammar – use of spelling/grammar to enhance and reinforce the video (key words/titles/etc) must be accurately demonstrated and implemented

REMINDERS:

· It is recommended that each participant have earphones/headphones (but it is not required)

· Contestant(s) must save & leave their completed video to be judged up/visible on their desktop screen for the judges

· It is recommended that contestant(s) be mindful of the time throughout the competition (you have ONE HOUR and FORTY FIVE MINUTES to complete the competition)

· Contestant(s) can ONLY use the video/music selections provided by the competition officials (voiceover can be used by the contestants, but it is not a competition requirement)**

The overall evaluation of the final video will be based on the following items: 
	CRITERIA
	Excellent

(5)
	Good

(3)
	Poor

(1)
	None

(0)

	Focus on a Central Idea
	Video shows exceptional focus on a central idea or message
	Video shows some focus on a central idea or message
	Video shows little focus on a central idea or message
	Video display no focus on a central idea or message

	Mood and Feelings
	Most elements of the video support a mood and feeling that support the central idea
	Some elements of the video support a mood and feeling that support the central idea
	Some elements of the video do not support a mood and feeling that support the central idea 
	No mood or feeling is conveyed through elements of the video.

	Transitions
	Transitions are smooth and support the look of the video.  
	Transitions are somewhat smooth with a few distractions.
	Transitions distract from the flow of the video.
	There are no visible transitions.

	Text (Words)
	Text is creatively displayed, easy to read, with no grammar and spelling errors.
	Text is appropriately displayed, easy to read, and has few spelling and grammar mistakes.
	Text is poorly displayed, difficult to read, and has many spelling and grammar mistakes.
	There is no text displayed in the video.

	Music/Audio
	Music and audio is used to effectively support and add energy to the purpose and mood of the video.
	Music and audio is used to adequately support the purpose and mood of the video.  
	Music and audio distracts from the purpose and mood of the video.
	There is no music and audio in the video.

	Interviews
	The effective choice, length of the interviews and placement of the interviews within the video add to the overall purpose of the video.  
	The choice, length of the interviews and placement of the interviews within the video adequately support the overall purpose of the video. 
	The use of interviews were distracting or ineffective because of the length (too long or too short), or the placement within the overall video.
	Interviews are not used.

	Graphics
	The placement and color of graphic elements are creatively used to enhance the purpose of the video.
	The placement and color of graphic elements are used to enhance the purpose of the video
	Graphic elements are distracting and/or do not support the purpose of the video.
	No graphic elements were incorporated.

	Effects

	Incorporation/timing/    selection effectively compliments the video  transition             
	Incorporation/timing/ selection adequately compliments the video  transition           
	Incorporation/timing/
distracts and/or hinders the video transition   
	Incorporation/timing/ was not utilized
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